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Cats are ecologically
compatible with humans
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Mmn shoes

FASHION

THE ONLY 4 BOOT
STYLES YOU NEED THIS
FALL

As seen on the runways, shoppable now.

by KEVIN LEBLANC and COPELYN BENGEL
SEP 4, 2024




MCQUEEN BAG BOOT IN ROBBIE PLATFORM KNEE-
ACNE STUDIOS CRINKLED STEVE MADDEN ROCKY BEIGE HIGHBOOTS

LEATHER BOOTS COGNAC LEATHER
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$1,300 —SEE ON NET-A-PORTER $159.95 —SEE ON STEVE MADDEN $1,890 MCQUEEN $123 —SEE ON CHARLES & KEITH
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mam bag

FASHION

IL BISONTE IS THE
HOTTEST IT-BAG BRAND
YOU NEED TO OWN

Say hello to your new forever bags.

by JENNIFER YEE
OCT. 16, 2024
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SALINA STUDIO
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$440 —SEE ON IL BISONTE $£595 —SEE ON IL BISONTE

$345 —SEE ON IL BISONTE $470 —SEE ON IL BISONTE
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FASHION

3 WAYS TO WEAR
WATCHES ANYWHERE
BUT YOUR WRIST

Spice up your timepiece game this winter.

by KEVIN LEBLANC and COPELYN BENGEL
NOVEMBER 26. 2024
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STEVE MADDEN WATCH FREE PEOPLE TIMELESS BREDA XDALMATATIMERING  BREDA NOCTURNERING
NECKLACE WATCH CHOKER WAICH

$58 —SEE ON STEVE MADDEN $48 —SEE ON FREE PEOPLE $150 = $150 —SEE ON FREE PEOPLE
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